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STATE OF MAINE REQUEST FOR PROPOSALS
RFP SUBMITTED QUESTIONS & ANSWERS SUMMARY
	RFP NUMBER AND TITLE:
	RFP# 202402052 Investment Attraction Feedback and Strategy

	RFP ISSUED BY:
	Department of Economic and Community Development

	SUBMITTED QUESTIONS DUE DATE:
	March 22, 2024, no later than 11:59 p.m.

	QUESTION & ANSWER SUMMARY ISSUED:
	April 1, 2024

	PROPOSAL DUE DATE:
	April 12, 2024, no later than 11:59 p.m.

	PROPOSALS DUE TO:
	Proposals@maine.gov


Provided below are submitted written questions received and the Department’s answer.
	1
	RFP Section & Page Number
	Question

	
	N/A
	What CRM does the Office of Business Development currently use to manage your contact list? 



	
	Answer

	
	The Office of Business Development does not currently have a CRM to record and help manage contacts. The contacts will be provided to the selected vendor by email or Excel (or a similar platform).


	2
	RFP Section & Page Number
	Question

	
	Tasks, page 8
	What kind of data and information history do you have on the current 100 leads that are listed in the RFP? (Ex. Industry, size, location, geography, etc.)



	
	Answer

	
	We have Requests for Proposal for national site selectors or emails directly from companies looking for sites. A typical RFP includes much of this information, but it typically does not identify location or geography as that is what the site selection process is intended to help refine. 


	3
	RFP Section & Page Number
	Question

	
	Deliverables, page 10
	Is it a correct understanding that for Task 8. Recommendation for Further Strategy Development, you are looking for recommendations for an additional investment strategy that will turn into an attraction campaign after this work is completed? 



	
	Answer

	
	These recommendations will help the Office of Business Development determine next steps for this project. These recommendations will hopefully “scope out” the tasks needed to fully develop an Investment Attraction Strategy. These recommendations, in conjunction with the “Other Recommendations” described in Section 9, will set the stage for a potential second contract period, which will likely involve the drafting of an Investment Attraction Strategy. It is unclear at this point if an investment attraction campaign will be pursued as a result of this work. That would likely require a dedicated budget. The Investment Attraction Strategy, which may or not be pursued as a second phase of this project, will likely include a section that fleshes out the budget needed to implement the Strategy.
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